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Previous month:
(March 2023)

Website Analytics: Audience

April 1-17, 2023

With an average 343 users daily, Madimack's users for the month
of April is expected to surpass last month's number by a slight
margin.
New Users percentage remains the same for this month. Increase
is expected as marketing lines up additional awareness ads that
aims to reach new audience digitally. 

Insights:



Previous month:
(March 2023)

Website Analytics: Aquisition

April 1-17, 2023

Social Traffic increased from 5.9% to 9.6% this
month. This is a direct effect of increase in content
and paid ads on Madimack's social media channels. 
Rankings of channels for traffic acquisition remains
consistent with Organic Search as the top channel.
Efforts in SEO is the main contributor in this
number. Top keywords that bring traffic are: best
pool heating and heat pump

Insights:



Previous month: (March 2023)

Website Analytics: Top Pages

April 1-17, 2023



Website Analytics: Top Pages

April 1-17, 2023

Top 4 pages are consistent in performance as these
are pages connected to Madimack's "always-on"
digital ads.  

GT560 product page is performing well because of
additional paid ads published highlighting the
product and redirecting audience to this specific
webpage. 

Insights:



Previous month:
(March 2023)

Website Analytics: Aquisition

April 1-17, 2023

Paid ads highlighting eFlow are bringing in traffic capturing possible leads. There is a
campaign running that redirects audience directly to the Elite VS Contact Form to encourage
more submissions. 
With consistent growth based on past data, April  numbers are expected to be better than
last month. 

Insights:

764 Views

760 Views 8 Submissions

328 Views 4 Submissions

329 Views



Previous month:
(March 2023)

Social Media: Reach & Audience

April 1-17, 2023

There are positive growth rates for both Facebook and Instagram reach. This is brought by higher
frequency of both organic and paid posts. 
High increase in new page likes is a result of a new paid campaign marketing set up with the main
objective of reaching new audience and getting new likes to expand Madimack's online
community.

Insights:



Social Media: Demographics &
Location



Previous month:
(March 2023)

Social Media: LinkedIn

April 1-17, 2023

Numbers have already surpassed last month's performance. Organic content posting is one factor
that is driving more visits to the page. 
It is highly recommended that all members of the organization should be encouraged to follow
and interact with Madimack's LinkedIn company page to boost the page's visibility in the channel
organically. 
LinkedIn Ads will be explored to boost the page's performance.

Insights:



Previous month:
(March 2023)

Forms Performance

April 1-17, 2023

Views and submissions are a bit slow but are expected to increase by end of month. 
Detailed targeting and higher reach in paid ads will help improve these numbers. 
Forms check-up is recommended to help boost the numbers. Some of the best practices for forms
in websites  are : consider mobile first for website forms, make your website forms stand out,
use minimum number of fields in your website forms, avoid “Submit” in your web forms (check
out this article for more info: https://www.truconversion.com/infographics/10-tips-to-improve-web-
form-design-to-boost-conversions/)

Insights:



April 1-17, 2023

Top Performing Forms



Thank you.


